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! The theoretical backbone of EE and narrative approaches more 
generally is Bandura’s Social Cognitive Theory, which says that 
individuals are far more likely to mimic or model a behavior that 
they have seen being performed than one that was recommended 
but not demonstrated (2004). 

! Individuals who are unsure how to engage in a behavior benefit 
(show increased self-efficacy) from watching others model the 
desired behavior.  

! Modeling can also impact how common or normative the behavior 
is perceived to be (changing the subjective norm). 
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To empirically test this, we produced two 11minute films each 
conveying the same key facts regarding the cause of cervical 
cancer (the Human Papilloma Virus or HPV) as well as its 
detection (via Pap test) and prevention (via the HPV vaccine).  

! The non-narrative, It’s Time, uses a more 
traditional approach featuring doctors, patients, 
and figures. 

! The narrative, The Tamale Lesson, revolves 
around a family’s preparation for their youngest 
daughter’s Quinceañera (15th birthday). 
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H2:  For women in the narrative condition there 
will be a difference by race/ethnicity when 
viewing the film such that  
Mexican American women will 
! (a) identify more strongly with the primary 
characters, and 
! (b) be more transported or immersed in the 
narrative. 
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Overcoming Persuasive Resistance"
(Moyer-Gusé, 2008)"
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